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1. Start with keyword research. 

This is the first step to take when taking on any type of optimization. You can start with Google’s   
Keyword Planner Tool. It will let you look at what types of things people look up using Google.  

 It will also let you see where they are from (local or national) and how often the keyword is used. KW  
 research is not a “one and done” thing either. Continue to visit the keyword planner tool and even  
 consider looking at the Search Queries report in the Search Console. 

2. Analyze the content on your website. 

Every website is different and built to serve a purpose, so think about your own website.  What do you 
want it to accomplish? Was your website built to provide information about your company? Is your 
phone number on your website? What about email address? Hours of operation?  

If you have a physical location, is it on Google Maps? Can people easily find you if they want to pay you 
a visit?  

3. Optimize the layout of your website. 

 In SEO, it’s all about hierarchy.  

For example, let’s say you are a car dealership. Your homepage should be a nice introduction to   
 your company.  Then, the pages should be structured like this:  

Car Dealership → Vehicle brands → Vehicle Make/Model 

If a user comes to your site, sees that it is a car dealership, chooses a vehicle brand, finds the make or 
model he/she likes with ease and just a few clicks, that’s what we call a good user experience! 

4. Use page titles and meta descriptions to move the needle.  

Page titles and meta descriptions are both important when it comes to attracting visitors to your website 
from the search result pages.  

The page title is the most prominent piece of text while the meta description is secondary text that tells 
the user a little bit more about your website.  

Page titles are a powerful way of letting Google know what your website is about. A popular structure 
that we recommend using is: 

  High Volume Keyword, Secondary Keyword | Brand Name 



5. Use an internal linking structure that makes sense.  
  
 Internal linking is a way to connect pages on your website to one another. The goal is to find content  
 that is relevant to the content you are writing about and link it through anchor text.  

 Anchor  text is the front facing text that users see when there is a link behind it. Sometimes, it’s worth  
 using rich keywords in your anchor text pointing to the page you are linking to. 

 It usually looks something like this: This is the anchor text 

6. Make good use of images and videos. 
  
 When creating a website, it’s important to consider the user; the same goes for SEO. Websites   
 that are text heavy and lack good media aren't seen as authoritative as the ones who do. We   
 recommend you use good images, optimized for the web and videos that support your purpose. 

 Also, we recommend you add alt text to your images as well. This not only allows visually impaired  
 individuals to read your image but also signals to Google what the image is actually about.  

 An example of alt text in HTML: <img src=“awesome-file.png” alt=“This is an awesome file"> 

7. Use the right font size for readability. 
 Can you remember the last time you read something on your phone? What did you like or dislike about  
 it? Did you have to pinch and zoom? Did you try and block out the noise while focusing on the content  
 that matters? Did you have a hard time reading and making sense of the page layout or purpose of the  
 page?  

 These are all very important questions to ask about your own website. Web users who come from search  
 are usually on a mission and need content fast.  

 That’s why it is important to have font size optimized for multiple screens and content written for the  
 user in mind. Google actually can let you know via the Search Console if there are technical issues. 

8. Works on multiple devices, not just desktop computers. 

 Similar to font size and readability, usability is another big issue nowadays. We have been introduced to  
 numerous screen sizes from big desktop monitor, laptops, tablets and phones. People are using   
 multiple devices every single day.  

 Google’s recent mobile-friendly update was initiated to eliminate non-mobile friendly websites from  
 mobile search results. This means, if your website isn’t mobile friendly, Google will prefer to show  
 another website that is. We recommend responsive design. 

http://www.madebyspeak.com/blog/posts/now-is-the-time-to-make-sure-your-website-is-mobile-friendly
http://www.madebyspeak.com/blog/posts/responsive-web-design-creating-a-mobile-seo-friendly-site


9. Make sure your site is easy to use, makes sense right away.  

 This one is simple yet we see it overlooked a lot in the digital space.  

 Does your website make sense? Do you have webpages built for the user in mind? Often, page   
 owners can get carried away with putting loads and loads of information on a website. It can sometimes  
 ranks well but think about the user. 

 We can learn from the searchers by looking at their search query and make a educated guess at what we 
 call: searcher’s intent. 

 If a user searches for “books for sale”, Google is going to try and serve search results that best fit what  
 they think the searcher is looking for.  

 Let’s say you have a webpage that you want to rank for “books for sale”. Your page should be straight to 
 the point and be obvious that you are selling books. Things such as price, quantity, shipping, reviews,  
 etc. should all be on the page.  

10. Maximize social signals to help boost brand credibility.  

 Remember the days of old, when the only insight you had into how a company ran was by articles in the  
 newspaper of commercials on TV? Customer services was handled by long phone calls and   
 emails that you weren't so sure would be answered. 

 Granted, some companies still do business that way, but it’s important to establish your business   
 online through social media, too. A very valuable tool is Google My Business. 

 Social media allows you to have a unique relationship with your users/customers. You can be where they  
 are, daily. You should share helpful articles, respond to customer service inquiries and resolve issues  
 quickly.  

 Not only is it a healthy business practice but it’s great for SEO.

Interested in learning more? We’d love to sit down and chat with you 
about how SEO can help your business stand out online. 

Send us an email: marketing@speakcreative.com or give us a call: (866) 757-8491 

www.madebyspeak.com 
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